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What	  is	  the	  product?	  



Concept	  began	  a	  year	  ago….	  
January	  2011	  



What	  are	  we	  marke:ng?	  

•  Take	  6:	  10-‐:me	  Grammy	  winning	  jazz/gospel	  	  a	  
cappella	  vocal	  group	  

•  Henry	  Mancini	  Ins:tute	  Orchestra	  
•  Terence	  Blanchard	  
•  Gordon	  Goodwin	  
•  Orchestral	  performance	  of	  Take	  6	  repertoire,	  	  
new	  orchestral	  arrangements	  of	  jazz	  standards	  
featuring	  Terence	  and	  Gordon.	  

•  UM	  Gusman	  Hall	  concert	  



Who	  is	  your	  target	  market?	  

•  Gospel	  music	  fans	  
•  Jazz	  music	  fans	  
•  A	  Cappella	  fans	  
•  Musicians	  
•  Singers	  
•  Music	  teachers	  
•  Talent	  Buyers	  

•  Other	  ar:st	  
•  UM	  students	  
•  Chris:ans	  
•  Seventh	  Day	  Adven:sts	  
•  Choir	  directors	  
•  R&B	  music	  fans	  
•  Um	  Supporters	  
•  Music	  students	  



Who	  is	  your	  target	  market	  

•  Male	  	  
•  Female	  
•  Diverse	  ethnicity	  
•  Predominantly	  25+	  
•  Miami	  	  	  
•  Ft.	  Lauderdale	  
•  Coral	  Gables	  	  
•  UM	  Campus	  



What	  are	  our	  goals?	  
What	  is	  our	  objec:ve?	  

•  Bring	  value	  of	  the	  event	  to	  the	  consumer	  
•  Influence	  consumer	  behavior	  
•  Highlight	  the	  features	  of	  the	  event	  
•  Structure	  the	  message	  to	  appeal	  to	  each	  target	  	  
•  Use	  every	  asset	  possible	  to	  reach	  object	  
•  Sell	  out	  the	  venue	  
•  Leave	  UM	  and	  consumer	  with	  excep:onal	  music	  
experience	  

•  Build	  excitement	  to	  upcoming	  recording	  venture	  	  



Marke:ng	  ideas	  are	  discussed	  

•  Brainstorming	  is	  great	  
•  Be	  crea:ve	  
•  Think	  about	  different	  ways	  to	  appeal	  to	  target	  
market	  

•  Discover	  crea:ve	  ways	  to	  reach	  your	  audience	  
•  Use	  very	  tool	  you	  have	  
•  Build	  a	  plan	  within	  your	  budget	  to	  meet	  your	  
goals…	  



Use	  every	  tool	  you	  have	  

•  Time	  of	  day	  
•  Pricing	  of	  event	  
•  Concessions	  
•  Meet	  and	  greet	  
•  Giveaways	  
•  Special	  guest	  
appearances	  

•  Parking	  
•  Special	  sea:ng	  
•  Group	  discounts	  
•  A_er	  show	  social	  
•  Merch	  giveaway	  
•  Record	  label	  assets	  



Use	  every	  tool	  you	  have	  

•  Take	  6	  rela:onships	  
•  Gordon	  Goodwin	  
friends	  

•  Terence	  Blanchard	  
rela:onships	  

•  Um	  rela:onships	  
•  Faculty	  
•  UM	  contacts	  
•  Frost	  students	  
•  Industry	  rela:onships	  



Define	  the	  message	  

Create	  Language	  
	  

Dra_	  a	  Press	  Release	  
	  



Get	  approvals	  on	  the	  message	  

UM	  Frost	  School	  
Henry	  Mancini	  Ins:tute	  
Take	  6	  Management	  

Take	  6	  
Terence	  Blanchard	  
Gordon	  Goodwin	  



Create	  the	  graphics	  
What	  do	  we	  need?	  

	  
•  Photos	  
•  Copy	  
–  Time	  
–  Date	  
–  Ticket	  price	  
–  Contact	  info	  
–  Tag	  lines	  

	  

•  Take	  6	  logo	  
•  Frost	  School	  logo	  
•  Ideas	  of	  configura:on	  



Define	  the	  message	  

Create	  Images	  
	  



March	  15,	  2012	  



New	  version	  
typos,	  call	  to	  ac:on	  too	  small	  

March	  18,2012	  



Web	  site	  and	  phone	  number	  font	  
is	  too	  small	  



Increased	  copy	  size	  at	  bocom	  



Take	  6	  featured	  
logos	  moved	  to	  bocom	  



Logos	  shi_ed	  to	  the	  side	  
to	  make	  details	  easier	  to	  read	  



We	  should	  also	  have	  a	  postcard	  
to	  hand	  out	  at	  various	  loca:ons	  



We	  may	  need	  a	  print	  ad	  as	  well	  



Web	  banners	  	  



Web	  banner	  
different	  size	  



We	  need	  a	  poster	  
“It’s	  too	  dark	  and	  you	  can’t	  read	  

bocom	  info	  



Poster	  looks	  becer	  



Poster	  final	  
logos	  moved,	  type	  readable	  



Define	  the	  message	  

Create	  Images	  
	  



Logos	  shi_ed	  to	  the	  side	  
to	  make	  details	  easier	  to	  read	  



Art	  
More	  to	  it	  than	  meets	  the	  eye….	  

•  Jpg	  
•  Pdf	  
•  Different	  file	  sizes	  for	  different	  uses	  
•  Print	  
•  HTML	  email	  
•  Banner	  ads	  
•  Posters	  
•  Post	  cards	  



Approval	  process	  for	  art?	  

•  Frost	  School	  of	  Music	  
•  Henry	  Mancini	  Ins:tute	  
•  Take	  6	  Management	  

Over	  and	  over	  and	  over	  and	  over……………..	  
	  
•  Thanks	  to	  professionals	  at	  every	  level,	  this	  
took	  just	  a	  few	  days	  to	  accomplish.	  



Work	  the	  plan	  

•  The	  event	  is	  defined	  
•  Our	  target	  market	  has	  been	  iden:fied	  
•  Our	  materials	  are	  approved	  and	  prepared	  
•  Marke:ng	  ideas	  are	  conceived	  
•  Budget	  is	  approved	  

Time	  to	  implement……	  









Adrienne	  Arsht	  Center	  
email	  list	  



WEDR	  
Morning	  of	  Show	  

8:00	  a.m.	  April	  1,	  2012	  	  



Noon	  church	  performance	  
before	  4:00	  p.m.	  show	  

April	  1,	  2012	  









A	  Team	  Effort	  
Well	  Done!	  




